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ABSTRACT

Handloom Industry is one of iconic symbol of the tradition of India bearing all its cultural
values and traditions. It is an integral part of the textile industry which occupies a distinct and
unique place in the economy. The significance of this sector is that it is the second largest
employment provider after agriculture incorporating 95% of the global production of hand-
woven fabric in the FY2020. The extraordinary skills and craftsmanship make up for the
uniqueness for the design of the product thereby meeting the demand of the consumers.
Understanding the Consumer Behaviour and perception is the most vital constituent for the
continuous flow of products from the manufacturer to the consumer. It plays a major role in
the marketing concept because ideas, perceptions, thoughts etc makes the entire buying
process highly dynamic. Duc to the advent of industrialisation and technology advancement,
textile sector has offered customers with a wide variety of clothing at minimal cost. This is a
serious disadvantage to the Handloom sector which proves to be more costly and competitive
to upgrade themselves in line with the market trend as it is difficult to distinguish the
handloom products from others. In this viewpoint this study aims to analyse the effect of the
socio, demographic and economic factors that affects the consumer purchase decisions. Also,
an attempt is made to study the satisfaction derived from factors such as quality, availability,
design, material, sales support, marketing challenges faced by this scctor. Also detecting the
problems affecting the handloom market is initiated. For the above purpose, a descriptive
study is done on college teachers working under Kannur University. A sample of 150
respondents are considered and respective statistical implications were drawn and generalised

accordingly.
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Abstract

By the beginning of March 2020, the Covid-19 pandemic had spread over to 185 countries of the world
and it has tattered the education systems in both developing and developed countries. As an emergency
measure to prevent the spreading of the infection, the government had ordered nationwide lockdown which
resulted closure of 90 percentages of schools and higher education Institutions that are impacting almost 70%
of the world’s student population. The pandemic also threatens to significantly alter nearly every aspect of
college life, from admissions and enrollment to collegiate athletics. These concerns extend to the financial
future of higher education institutions in a time of considerable financial instability, both in the form of
unexpected costs and potential reductions in revenue. The educational reform in India in the COVID-19 seerns
to be a best example of how we can adopt a cultural transformation in the higher education sector. The
pandemic has transformed our conventional educational culture to a new digitalized environment. This
transformation is also forcing the policy makers to figure out how to create an inclusive e-learning
environment. There are lot of pros and cons for implementing new strategy in our world. Like this, the
transformation of our new education strategy ie online learning also has certain positive and negative
Impacts in higher education. Hence this study is focused to analyze the challenges and opportunities for
implementing online learning in Indian Higher educational culture.

Introduction .

The pandemic has significantly disrupted the higher education sector which is a critical
determinant of our country’s economic future. This is a critical time for the education sector in
which various board examinations, university examinations, entrance tests and other competitive
examination are held during this period. During this lockdown period, the students are totally
contained in their homes or wherever they stayed. It may cause stress in the minds of the
students because of anxiety about the future, frustration, boredom, unavailability of the
information, lack of in-person contact with classmates, friends, and teachers, lack of personal
space at home, separation of family, family financial loss ,fears of infection and apprehension
about the technological up gradation or sudden shifting to digitalized environment etc.
Sometimes, this pandemic situation may continue which lose the academic culture and mindset of
the students. Hence the Government and Higher Education council has been provided certain
guidelines and teaching methodologies for motivating the students through creating an effective
online learning/ e-learning environment. Moreover, Central and State Governments are provided
various Television channels for effective implementation of e-learning without affecting financial
burdens to students and their families.

During Covid-19 pandemic, our government has also allowed higher education institutions to
provide online Diploma and Degree courses to students and various Faculty development
programmes to teachers. Moreover, the government is planning to include online learning in
thenew education policy as a part of their curriculum for managing the prevailing
situations/disasters which may generate in the future. India has introduced SWAYAM (Study
Webs of Active Learning for Young Aspiring Minds) platform which aims to provide access to
Massive Open Online Courses (MOOCs) and other e-learning content developed by various
education providers. An important aspect of MOOCs hosted on the SWAYAM platform is their
potential to receive recognition by higher education institutions. The Indian government also
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